CHAPTER XV
MARKETING OF PETROLEUM PRODUCTS
AN outstanding characteristic of the petroleum industry is the
high degree of proficiency attained in the distribution and market-
ing of its products. The crude oil is carried by pipe-line or tank-
steamer to refineries in proximity to demand, whence the refined
products are distributed in tank-cars to the consuming centers and
from there in tank wagons to the points of consumption. This vast
and extensive machinery of distribution is for the most part operated
by the industry itself as an integral part of its manufacturing activ-
ities.
The petroleum interests have paid unremitting attention to the
means for extending the markets for petroleum products. The
incentive for this attention has been ever present in the form of a
production of crude oil that grew more rapidly than the normal
industrial development of the country. A lavish supply of petro-
leum was continuously forthcoming under the impetus of the highly
competitive, individualistic methods of production in vogue, and
exerted a constant pressure in the direction of forcing an adequate
outlet for the products involved. In consequence, the efforts to
adapt this raw material to industrial and social needs came to be
highly organized, while the production of the raw material itself
found sufficient stimulus in the undirected energy of the wild-
catter and the ready productivity of the resource. To-day, there-
fore, we find the marketing of oil, with its preparatory steps of
transportation and refining, to be a closely integrated enterprise,
handling tremendous volumes of products, through diverging and
ramifying channels of distribution of a unique and singularly effi-
cient character.
In contrast to the oil industry, which has thus far focussed its
main efforts upon the distribution of its products, with efficiency
in production under neglect, stands the automotive industry. This
great activity came upon the scene with a large potential demand
ready to be filled; the problem here was not marketing, but pro-
duction. In consequence, the automotive industry developed with
every effort bent upon quantity production, in an attempt to satu-